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Advanstar Pharm e-Solution Broadcast Message Requirements


e-Solution Broadcast Requirements
	Billing #:
	W226-5660

	Mailing name:
	EXL Pharma eSolution Blast

	Product:
	Pharm Rep

	Company
	EXL Pharma

	Contact:
	Jasmaine John

	Phone:
	

	E-Mail:
	jjohn@exlpharma.com

	Date:
	8/18/10


	SALESPERSON
	Bill Campbell


We are ready to begin work on your e-Solution Broadcast for:

Publication – Pharm Rep
Send Date –  9/2/10
Mailing Size – 

Segments – http://www.webotis.com/rpt.asp?id=2835870&k=1564128210&uid=2298&uk=2134553749 
Please understand we are sending your message to our valued audience.  We both will need to follow best practices and comply with requirements of the CAN-SPAM Act¹ regarding commercial emails to get the best results.  Links to CAN-SPAM info are on the last page.
· Below you will find the specifications and requirements for your e-Solution Broadcast.  Please complete the form and provide us with your information and materials ASAP.
· We need 10 business days from the date you intend us to deploy as we will be designing and testing your e-Solution Broadcast and will need your review and approval.
Return this document both to Return this document to both adsupport@advanstar.com (Please list the Advertiser and Website in the subject line.) and rcarlson@advanstar.com
Complete contacts are on the last page of this document.
specifications:
· Promotional Text: 100 word maximum in plain text (space provided below) 
· Company address, contact information [email, phone, fax]

· URL Links: add full URLS with http:// in front of the www 
· For Email Addresses: insert mailto: before email addresses
· Logo (EPS, Jpeg, Gif format, max width: 200 pixels)

· Optional Product Image (Jpeg, Tiff format, max width: 200 pixels)
· It is best not make text as an image, and do not create the whole html as an image, sliced up or as a single image

NOTE: Advanstar reserves the right to review and approve the promotional content of the email

-Please view past eSolution Broadcast examples sent to guide you-

REQUIREMENTS/BEST PRACTICES
-SUBJECT LINE
Enter subject line in the space below; not to exceed 100 characters, including spaces.  Recommend 50 max, per what’s viewable in your inbox.  Best practice: be clear and truthful.  No dollar signs, use of the word “free”.  Caution on use of spammy words.
	Pharmaceutical Sample Distribution Strategy: Staying Compliant without Losing Physician Access



-BODY OF MESSAGE
Again, do not use “FREE” in body of message, dollar signs or capitalization in the body of the message.  For reference on words and phrases that trigger spam see footnote².   Best practices advise using an informational tone that describes how to solve problems, along with features and benefits.  
Your physical mailing address must appear in the text of the message (no PO Box).  
Please provide below: 
	


You represent, warrant and covenant that the e-Solution Solution message content will not contain: (a) any unlawful, threatening, abusive, libelous, defamatory, obscene, pornographic, profane, unethical or otherwise objectionable information, including without limitation any transmission constituting or encouraging conduct that would constitute a criminal offense, give rise to civil liability, or otherwise violate any local, state, federal or international law; (b) any misleading or deceptive information, or any misrepresentation with respect to products or services offered by you or your advertisers; (c) any chain letters, illegal pyramid , or “Ponzi” type schemes; (d) any information, audio, video, graphics, software, or other works in violation of any person’s copyright, trademark or any other intellectual property rights; (e) any deceptive information which would imply affiliation or sponsorship of any entity or person other than you without the written consent of such entity or person; or (f) any virus, worm, “trojan horse”, time bomb or similar contaminating or destructive feature.
UNSUBSCRIBE/SUPPRESSION FILE³:

Either provide your suppression file to us or if don’t have one, review and sign our waiver at http://taxi-image.advanstar.com/6E67726F6F6D73/FORM E-mail Third Party Suppression File Agreement.doc
For multiple eSolution Broadcasts the client must supply a new opt-out file at least every 10 days. If a suppression file is unavailable please fill out the suppression waiver, and submit with this message request form.  
NOTE: If you do not yet have a suppression file and signed the waiver, note that you will need to create one for any future e-Solution Broadcasts you do with Advanstar.   This is for your protection and ours in accordance with CAN-SPAM laws.
EMAIL ADDRESS/LINK FOR OPT-OUTS: 

This link or address must be active for 30 days after the mailing and mailer will collect these unsubscribes and use as a suppression file for future emails.  Opt-outs need to be saved in an Excel or .csv format with only the email address.  Opt-out should be included in the creative documents when the messages are sent to process the order.   Please provide below: 
	


TRACKING LINKS:
We will track the URL links provided in the space below if you want us to.  A report for all of the URL links that are tracked is included with your order.  You can request a report from us which will include click-thrus and bounce-backs. Please make sure the same URL is present in your message.  Please mark below if you would not like us to track your URL.  If you do not state URL links to be tracked, none will be tracked.

	TRACK OUR LINKS


	Yes, All Please         

	DON’T TRACK LINKS


	


List Your URL links  

	All Please

	

	

	


TEST EMAIL ADDRESSES (SEED LIST):                       
Once we have your approval on the eSolution Broadcast design template containing your message, you will receive an internal test before the final broadcast. Please provide the email addresses of the seed list below.  We recommend using different ISP addresses to verify how message will be received in AOL, Yahoo and MSN, etc. accounts. (must be approved)
	rcarlson@media.advanstar.com

	Adaikkappan.Palaniappan@mpe.hcl.com

	jjohn@exlpharma.com

	WP.Advanstarsupport@mpe.hcl.com

	

	

	

	

	

	

	

	

	


ACTION: After receiving the test, you will either provide us with changes or approval. You must check the test for accuracy. Check spacing, typos, layout, graphics, logo, links, text.  Note: each test after the second may incur a $100 additional testing charge.
FINAL BROADCAST INTERNAL EMAIL ADDRESSES:
Provide the internal email addresses of those that will also receive the final broadcast; it is not necessary to list them again if they are already on the Seed List.  
	shand@advanstar.com

	

	

	

	

	

	

	

	

	

	


Compliance with Commercial E-Mail Laws
(1) You (“Customer”) shall provide, together with the message text, (a) Customer’s valid postal address (not a PO Box), and (b) a functioning return Customer e-mail address or link to an Internet-based mechanism (“Opt Out Mechanism”), allowing each recipient to request not to receive future commercial e-mail messages from Customer. Customer shall ensure that such Opt Out Mechanism remains capable of receiving such messages, including but not limited to preventing messages from being blocked by SPAM filters, for at least 30 days following the dispatch, and Customer represents, warrants and covenants that it will comply with all such requests in accordance with applicable law.

(2) Advanstar shall include in the message, (a) the postal address provided in paragraph (1)(a); and (b) in a clear and conspicuous manner, above the fold, (i) the Opt Out Mechanism accompanied by Advanstar’s standard disclosure regarding the ability to opt out of future commercial e-mail messages from a sender; and (ii) a disclosure that the e-mail is an advertisement or solicitation. Advanstar may include such other disclosures and information it believes are required under applicable law.

(3) Customer shall further provide Advanstar a complete and accurate list (“Opt-out Suppression List”) of all e-mail addresses for which Customer has received a request not to receive commercial e-mail messages (“Opt Out Requests”) from Customer (whether or not such request was provided in connection with a Advanstar message). For purposes of clarification, the parties acknowledge that for some e-mail addresses Customer may receive, or have received, requests not to receive some, but not all, types of commercial e-mail messages, and agree that Customer shall only be obligated to include such e-mail addresses if the message under this Agreement falls within the scope of such request.

(4) If Customer has not received any Opt Out Requests then, in lieu of the Opt-Out Suppression List, Customer shall provide a written statement that no such requests have been received. Customer represents, warrants and covenants that the Opt-out Suppression List: (1) is and will be complete and accurate as of the date it is provided, and; (2) from and after January 1, 2004, Customer has implemented and continually and fully complied with commercially reasonable measures for collecting and maintaining such information to ensure such completeness and accuracy in accordance with applicable law. If more than ten (10) business days elapse prior to the message dispatch, Customer will provide an update to the Opt-out Suppression List upon Advanstar’s written request. 

(5) Prior to deployment of the Message, Advanstar shall suppress (match and eliminate) the applicable Opt-out Suppression List(s) of all e-mail addresses provided by Customer in accordance with the preceding paragraph (3).

(6) Advanstar represents, warrants and covenants that it will treat the Opt-out Suppression List as confidential information of Customer, and use it only for the purpose of complying with the law. Advanstar will purge the Opt-out Suppression List from its systems within 10 business days following completion of the message dispatch, unless otherwise agreed to in writing by the Customer; provided, however, that Advanstar may retain copies for record-keeping purposes in accordance with its document retention policies.
Please see the Standard Terms and Conditions for Advertising (found at http://www.pharmtech.com/pharmtech/static/staticHtml.jsp?id=402750).

FINAL APPROVAL:
If the message is accurate and complete, please forward the test message to Rachel Carlson and Ad Support (contacts below) and type the word approval in the subject line and/or body to signify that you want the message deployed in its current state (as per the test).  Once you approve the test, your message(s) will be broadcasted within 2 (two)-business days of the time stamp and date.
CONTACTS: 

Ad Support email address:

adsupport@advanstar.com
-Advanstar Web Production

Rachel Carlson: 218-740-6429

rcarlson@advanstar.com
Kristina Forrestal: 218-740-6853
kforrestal@advanstar.com  
RESOURCES:

1. To view the Federal CAN SPAM Law:

http://www.spamlaws.com/federal/108s877.html
http://thomas.loc.gov/cgi-bin/query/C?c108:./temp/~c108RUc9LR
2. http://www.wilsonweb.com/wmt8/spamfilter_phrases.htm  “Words and Phrases that Trigger Some Spam Filters”

3. The Suppression File requirement was part of the CAN SPAM Act of 2003. The purpose of the file is to ensure that email recipients that have opted-out of receiving any further emails from the sender do not receive any emails from that sender.
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