2016 Print Advertising Rates us boLiars

1x 3x 6x 12x 18x 24x 36x

Full Page 7,115 7,010 6,885 6,700 6,550 6,390 6,295
2/3 Page 6,510 6,425 6,305 6,180 6,015 5,885 5,785
1/2 Page 5,625 5,515 5,460 5,300 5,215 5,115 5,035
1/3 Page 4,705 4,630 4,585 4,480 4,415 4,340 4,280
1/4 Page 4,185 4,115 4,080 3,995 3,945 3,905 3,840
Dimensions w H w H
Full Page 7 3/4 101/2° Trim Size 7 3/4 101/2°
2/3 Page 41/2° 91/2" Bleed 8" 10 3/4”
1/2 Pagelsland 4 1/2” 7 Live Matter 714 107
1/2 Page Horz 6 3/4” 45/8" Spread Size 14 1/2° 91/2" CLHA\KTPIP(L:Ki TRI
1/2 Page Vert 33/8" 91/2" Bleed (Spread) 15 3/4” 10 3/4”
1/3 Page Sq 41/2° 45/8"
1/3 Page Vert 21/8" 91/2" :
1/4 Page 3 3/8, 4 5/8” ; im[ﬁkAIED CLINICAL RESEARCH

’ % BOOSTING THE INVESTIGATOR POOL
Color Charges Special Positions i MR TN
Metallic 1 ’205 Cover 2 745 RISK-BASED MONITORING IN ACTION

Cover 3 745
Cover 4 1,245

Preferred Pos 620

All Rates are gross

Digital Ad Requirements

1. Digital data is required for all ad submissions. Preferred format is PDF/X-1a. Note that a standard PDF is not a preferred format, files should be a
PDF/X-1a which is a PDF subset specific to printing. Publisher shall have no obligation or liability to Advertiser of any kind (including, without limita-
tion, the obligation to offer Advertiser makegoods or any other form of compensation) if an ad is supplied to Publisher by Advertiser in any format
other than our preferred formats. Non-preferred or non-acceptable formats will be charged a $150 processing fee. All files should be built to exact
ad space dimensions purchased.

2. Publisher will not supply a faxed or soft proof for Advertiser-supplied files. Advertiser is solely responsible for preflighting and proofing all advertise-
ments prior to submission to Publisher. If Publisher detects an error before going to press, Publisher will make a reasonable effort to contact Advertiser
to give Advertiser an opportunity to correct and resubmit Advertiser’s file before publication.

3. Ad Proofs: To insure that Advertiser’s ad is reproduced correctly, a SWOP-certified color proof that has been made from the same file that Advertiser
supplies to Publisher must be provided. Publisher cannot provide Advertiser any assurances regarding the accuracy of reproduction of any ad submit-
ted without a SWOP proof. Publisher shall have no obligation or liability to Advertiser of any kind (including, without limitation, the obligation to offer
Advertiser makegoods or any other form of compensation) for any ad supplied to Publisher by Advertiser without a SWOP proof.






